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It has been 20 years since Sign Here Gra-

phics and Window Tinting first opened the 
signage shop at 110 East Street North on May 
3, 2003. The shop is owned and operated by 
Dave Pellegrini, who has, for the past 36 years 
made a career creating unique and brand 
identifying logos.

Earning a diploma in graphic art advertising 
design from George Brown College in 1993, 
Pellegrini has consistently drawn on those 
graphic advertising skills to enjoy a profes-
sion where “the progression in this industry 
is through the roof. But no matter how fancy 
you design something it’s the simple stuff 
that gets noticed. That was said to me 28 
years ago, just as computers were coming 
into the industry. I believe that is still true.”

The location “just fell into my lap.” He had 
been working for another person at that 
time, and when speaking with a customer, 
was encouraged to go out on his own.

“Having friends and family telling you to 
go for it is one thing, but when a customer 
sits you down and lays out the space, even 
before I had purchased equipment, it made 
the decision for this location very easy.”

Having been married to Jo for 28 years, “our 
kids have chosen different occupations and 
have moved to the big city. Jo is always by 
my side when I’m in a jam. During the daily 
production my dad, Vic, comes in and gives 
me a huge hand. It’s gotten to the point that 
some guys come around to chat with him like 
it’s a coffee shop or barber shop.”

His advice for new business owners is to 
recognize the importance of advertising and 
to really know your product, or the impor-
tance of the service you are providing. In 

order to reach customers, he understands 
that all avenues of advertising should be 
considered, not only social media platforms.

In addition, businesses require foundations 
built by a consistent work ethic.

“You have to be willing to give it your all. 
When you start there is no punch clock for 
the owner. Just be willing to put the hours 
in and don’t be afraid to work hard, and let 
employees see that you don’t mind working 
hard.”

A lot of creativity and pre-planning goes 
into signage identification. Pellegrini initially 
meets with customers to begin conversa-
tions that offer him an understanding of 
each person’s goal or vision for their emer-
ging company. From there, he begins the 
process with a series of thumbnails, revising 
ideas with customer input in order to create a 
good visual fit, as well as to get their business 

noticed.
He remembers, “I had a customer come in 

and ask for his design to be put on his van. 
I looked at a very simple card with his com-
pany name on it. To me it looked like an entry 
level design from an online print company. I 
told him I wouldn’t do it because he would 
look like a hack and people wouldn’t really 
notice him. This was on a Friday. He walked 
out of my shop not too pleased with me.”

Continuing that, “Monday rolled around 
and he came back in. Told me how mad he 
was, and that he had tried to bad mouth me 
with his friends. One friend said, if he is gutsy 
to say that, you should see what he has to 
offer. Well, I designed him a brand and it took 
off like crazy. He is still in business and still 
uses the logo. That was over 15 years ago. We 
have since become friends.”

Honesty is paramount. “A straight forward 
guy,” should Pellegrini not think that a gra-
phic is  going to look right, he will offer tips 
and suggestions to create a different, or 
enhanced look. “I’ve seen some signs where I 
know the customer has asked for something, 
and the sign shop they went to won’t suggest 
a change. The end result is the customer not 
getting the best bang out of their signage.”

Pellegrini particularly enjoys when custo-
mers “come back with a way better idea, and 
leave very happy with an improved window 
banner or side graphic.”

For him, it’s been a steady forward attitude, 
that has created a satisfying career, and has 
made over 30 years of creativity, all wor-
thwhile.

Sign Here Graphics celebrates 20 years in business          

Dave Pellegrini


